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Abstract

Building strong brands is of increasing importance for service sectors.However, little is known about
how to build a strong service brand. In this study the effect between selected services marketing mix
and the Tehran Mellat Bank brand equity with Aaker Model is tested. These elements effect the brand
equity through it’s detentions, such as, Brand loyalty and Brand Associations (or Awareness). Sample
size is Mellat Bank customers in Tehran city and the analysis of results done with Structural Equation
Model (SEM). The findings indicate that Brand Loyalty,Banking services, Advertising and People
Behavior are positively effected to brand equity.

Key words: Brand Equity, Marketing Mix Elements, Banking.
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