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Strategic Management and Entrepreneurship at Fars Power Generation Company

Abstract : Entrepreneurship and strategic management concepts that are of economic
success and development companies have gained great success. This paper explores the
theoretical concepts of these two variables. Overall dimensions of strategic management,
entrepreneurship and development to improve the performance of its components, namely
leadership, competitiveness and innovation in the organization will be. Fars Power
Company is manufacturing survey. Applied research was a descriptive survey was
conducted. Questionnaire was used to collect data. Pearson correlation coefficients and
regression tests and statistical software Spss assumptions were used for analysis. The results
showed that the financial control, flexible scheduling, planning and participation in the
planning horizon there is a significant correlation with entrepreneurship. However, there is
no correlation with entrepreneurship monitor and control strategic.

Keywords: entrepreneurship, strategic management, competitiveness, risk-taking.
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